Intro material

“Deep” hypermedia, where there is a broad range of links for different contexts can overwhelm the user and thus demands filtering in some way. Adapting the hypermedia based on the user’s profile, preferences, access patterns or location can all help to ensure that the relevant information is provided. In an augmented reality scenario the amount of text displayable is restricted due to the nature of the displays and the 3D nature of the environment, so there is an additional need to adapt the presentation of links and information.

